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How to Enter

You can enter as many of the categories as are relevant to your business. Each entry must be submitted on a separate entry form.
Entry to the AIPP Awards 2012 is £119 including VAT per category entered.

All entries must be submitted in hard copy format on the appropriate entry form. Please feel free to write extended answers on additional sheets and to send one copy of any support materials. Please note that the judges request a maximum of 1000 per question, and it is recommended that you keep your answers concise where possible.

Please do not insert supporting evidence within the entry form – this should be attached separately as an appendix. Please don’t send any originals or valuable documentation that you require back. All information supplied will be used for the purpose of judging the AIPP Awards only.

ENTRIES MUST BE RECEIVED BY WEDNESDAY 22nd FEBRUARY 2012.
Benefits of entry include the chance to win one of only 12 annual awards presented by the industry body; an excellent addition to your sales and marketing message to consumers; and a valuable opportunity to conduct a customer service ‘audit’ on your company. Plus, the Awards are a good news story celebrating industry standards to take to the media, and they serve to raise the AIPP profile and value of membership. A consumer PR campaign will run alongside the Awards.

Only 12 companies will carry the badge of an AIPP Award winner 2012. By entering, you could be one of them. The list below shows which type of company is eligible to enter each award:








Agents
   Developers
Associates

Best Agent – Small (Single Country)
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Best Agent – Small (Multi Country)
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Best Agent – Large (Single Country)
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Best Agent – Large (Multi Country)
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Best Developer – Western Europe
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Best Developer – Central & Eastern Europe
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Best Developer – Africa, Asia & Australasia
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Best Developer – The Americas
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Most Outstanding Example of Customer Service (Business)
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Most Outstanding Example of Customer Service (Associate)
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Most Transparent Marketing Campaign
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Most User Friendly Website                                  
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Judges’ Guidelines

In most cases the awards entry forms ask open questions. This style of question gives your company plenty of chance to highlight all relevant parts of the answer as you see fit and the opportunity to stand out from the crowd.

For most questions there are 10 points available for meeting all the criteria the judges deem make a perfect score. In addition there are two bonus points for showing you operate to a standard above the prescribed maximum or in a manner worthy of further reward.

Without giving too much away, we have given suggestions of the ground you may wish to cover in your answer. If you are in any doubt as to whether to include a certain point within an answer, we advise that you do. 

We are looking for:

• honesty in communications;

• transparency as to your role and the services provided to clients;

• integrity in your processes and presentation of facts to clients;

• professionalism and thoroughness in all you do.

In several categories we request contact details for your clients so we can call to verify the information supplied. We are not trying to catch you out with this but, clearly, it helps to speak to people who have used your services to differentiate good from very good service, and very good from excellent. You should ask your chosen clients if they’re happy to have their details shared and to be contacted. Their details will only be used in relation to your entry for the AIPP Awards 2012.

In the categories in which we ask about response times, we may place enquiries to verify the

information supplied.

You should send one copy of all relevant documents, including brochures and other support material, with your entry form. We often prompt you to send examples of your service but this does not preclude you from sending items for which you are not prompted but that you feel help support your entry. We reserve the right to call any entrant to check details included on the entry form for clarification.

Scoring will be in accordance with the guidelines set by the AIPP; it will be done in good faith, with consistency and, above all, with honesty and integrity. We hope that our work as judges will mirror the high professional standards of the AIPP Awards winners.

We wish you the very best for the AIPP Awards 2012.
The AIPP Awards is wholly owned by the AIPP and is organised by the AIPP. For any questions call +44 (0)20 3207 9095 or email awards@aipp.org.uk.
